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Highlighting 1968 


Financial Condition 


■ Sales and Earnings Reach All Time Highs 

■ Construction Started on 167,000-Square-Foot 
Home Center to open in September, 1969 

■ Plans Completed for Two More Home Centers 

■ Favorable Financing Arranged Totaling 
$15,000,000 

■ Proposed Increase in Quarterly Dividends 

■ Proposed 2-For-1 Stock Split 


Goldblatt's—A Retailing 
Byword for 54 Years 

Goldblatt Bros., Inc., is a Chicago-based chain of 
39 department stores. Founded in 1914 as a small 
dry goods store on Chicago's near-northwest side, 
Goldblatt's today is one of the nation's major 
retailing organizations. 

The company operates 31 full-line department 
stores in Illinois, Indiana, Wisconsin, and Michigan, 
and a chain of eight department stores located in 
Indiana and Illinois operated by H. P. Wasson & Co. 
Wasson's, formed in Indianapolis in 1883 and 
acquired by Goldblatt's in October, 1967, is one 
of Indiana's foremost fashion stores. The chain 
consists of stores located in three other Indiana 
cities and the Meis Bros. Department Store in 
Danville, Illinois. 

In April, 1967, Goldblatt's opened the first of a 
projected chain of giant Home Centers devoted 
exclusively to the display and sale of home 
furnishings. Two more centers are scheduled to 
open in 1969 and 1970. 


THE COVER: 

The three arrows symbolize the thrust of Goldblatt's 
future growth. The photograph reflects our keen 
awareness of the latest fashion trends in all categories 
of merchandise and our ability fully to serve the 
fashion-conscious public. 


The current financial condition of the Company is 
strong. Working capital, on January 25,1969, totaled 
$33,708,186, an increase of $5,883,131 over the prior 
fiscal year. 

Shareholders' equity on January 25,1969, was 
$39,280,244, an increase of $2,365,237, or $1.56 
per share over the previous year. Book value per share 
increased to $25.90 from $24.34 at the close of fiscal 1968. 

The Company has paid quarterly cash dividends in 
varying amounts in each year since 1948, and in 
1968 paid to shareholders cash dividends totaling 
$909,943, equal to 60 cents per share. On February 
14,1969, the board of directors proposed an 
increase in the quarterly cash dividend from 15 cents 
to 18 cents per share, on its present shares, effective 
July 1,1969, to shareholders of record on June 11,1969. 

During the past two years $8,981,050 has been 
expended for land, buildings, fixtures, and 
improvements to enhance profitable growth. 

Depreciation and amortization during 1968 
amounted to $1,646,798, compared with $1,330,809 
the prior year. Cash flow from the past year's 
operations rose to $5,065,990, or $3.34 per share, 
from $4,700,857, or $3.10 per share, in 1967. 

In September, 1968, agreements were signed with 
three major insurance companies for loans in an 
aggregate principal amount of $13,400,000. The loans 
were negotiated by the private placements of 7V4 
per cent unsecured, nonconvertible, promissory 
notes maturing September 1, 1986, with the 
Mutual Life Insurance Company of New York, 
Metropolitan Life Insurance Company, and 
Massachusetts Mutual Life Insurance Company. 

In addition to these new loans, negotiations 
included arrangements for a continuation of a 
previous outstanding loan balance of $1,600,000 at 
a 3 7 /a per cent interest rate, or a total loan 
commitment of $15,000,000. 

A portion of the new funds was used to retire prior 
secured bank debt of H. P. Wasson & Co. in the 
amount of $3,000,000. The remainder will be used 
to finance the development of new store sites and 
other capital improvements, and provide additional 
working capital. The new loan monies will facilitate 
the Company's planned program for growth. 










Gains Continue Annually 




1968 

1967 

1966 

1965 

1964 

Net Sales 

$208,722,856 

$184,925,391 

$170,066,521 

$162,220,909 

$153,002,031 

Net Earnings 

3,275,180 

3,176,488 

2,951,012 

2,404,186 

1,520,389 

Net Earnings Per Share 

2.16 

2.10 

1.98 

1.63 

1.03 

Net Working Capital 

33,708,186 

27,825,055 

28,027,693 

30,114,657 

27,710,287 

Long-Term Debt 

17,898,784 

12,393,786 

8,350,000 

12,050,000 

9,250,000 

Shareholders' Investment 

39,280,244 

36,915,007 

34,601,364 

31,971,116 

30,010,502 

Book Value Per Share 

25.90 

24.34 

22.91 

21.62 

20.30 

Total Assets 

98,800,646 

93,786,299 

74,174,141 

70,688,767 

64,559,527 


NOTE: Net earnings per share are based upon the average number of shares outstanding during the year. Book value per share is based upon 
number of shares outstanding at the end of the year. 


All Signs Show Growth 
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The President's Letter 


Dear Shareholder: 

I am pleased to report that sales and net earnings 
in 1968, despite the added burden of the 10 per cent 
federal surtax, were the highest in the Company's 
54-year history. 

Net sales for the fiscal year ended January 25,1969, 
rose 13 per cent to $208,722,856 from $184,925,391 
for the fiscal year ended January 27,1968. Net income 
totaled $3,275,180, or $2.16 per share, against 
$3,176,488, or $2.10 per share, for the previous year. 
The new 10 per cent federal surtax for 1968 reduced 
net income by 19 cents per share. 

Your Company is continuing to renovate, expand, 
and upgrade operations. The results of these efforts 
appear in earnings and should further increase 
earnings in subsequent years. The current fiscal year 
is starting out well, with sales in the first eight-week 
period showing an increase of 7.7 per cent over 
the comparable 1968 period. Barring any unforeseen 
governmental fiscal policies or other restraints 
in our economy, we expect significant gains 
in the year ahead. 

Operating results in 1968 are especially noteworthy 
since they are based largely on the internal growth 
of existing stores, augmented by the Home Center 
store. Now that these foundations have been laid, we 
will continue our forward movement into other areas 
of retailing. 

The success of our first Home Center on Chicago's 
southwest side, where sales are still exceeding 
expectations, has encouraged us to make further 
thrusts in the home furnishings field. In 1969 the 
predicted increased demand for housing should 
bring a further significant improvement in the sale of 
home furnishings. 


Our Home Center program is continuing on 
schedule and our second Home Center in the 
Yorktown-Oakbrook area of Downers Grove, 

Illinois, is expected to open in September, 1969. 
More than one and one-half times bigger than the 
first Home Center, this Home Center is located in 
one of Chicagoland's fastest growing retailing 
areas. Also planned for opening in 1970, as a part of 
the program, is our Home Center in Mount Prospect, 
Illinois, a northwest suburb serving Chicago and its 
northern communities. The first outlying Home 
Center to be developed is planned for 
Rockford, Illinois. 

Wasson's, as expected, did not contribute to 
earnings this year, but should during the coming 
years. The eight-store chain's expenses were 
trimmed late in 1968 and many efficiencies 
introduced. 

In September, 1968, Goldblatt'sarranged for favorable 
loans from three major insurance companies to 
retire secured bank debt of H. P. Wasson & Co., to 
finance capital improvements and new stores, and 
to provide additional working capital. 

On February 14,1969, Goldblatt's directors 
announced that they would recommend to 
stockholders at their next annual meeting that they 
consider and approve a 2-for-1 stock split of 
present shares, authorize an issue of 500,000 
shares of preferred stock, and increase the 
Company's authorized common stock from 
3,000,000 to 5,000,000 shares. A more complete 
description of this proposed amendment and its 
purpose is included in the proxy statement. 

Although there are no existing plans for the use of 
the preferred shares or the undistributed split 
common shares, the availability of such shares 
would provide greater flexibility to the Company's 
continued program of expansion. The proposed 
split of common shares should also result in a 
wider distribution of the Company's shares. 
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The board also indicated its intention to increase 
the quarterly cash dividend commencing July 1, 
1969, to 9 cents per share on the split shares. The 
proposed rate would be equivalent to 72 cents 
per share on an annual basis compared to the 60 
cents per share annually on the pre-split shares. 

In the year 1968, the following administrative 
changes were made: 

Albert H. Dolin, financial vice president and 
secretary since 1964, was elected executive vice 
president and secretary. He is a former general 
counsel of the Company. 

Irwin Goldberg was elected vice president- 
comptroller. He was previously treasurer-comptroller. 
George Bruski, assistant treasurer, was elected 
treasurer, and Joseph Russo was named assistant 
secretary. 

In February, 1969, Frank F. Kremsner and Gilbert J. 
Mintz were elected vice presidents. Kremsner 
continues as director of operations. Mintz is 
director of sales promotion. 

We express our thanks to our many customers, 
suppliers, and shareholders, and particularly to our 
staff, whose efforts produced the success achieved 
in 1968, and upon whom we will continue to depend 
for carrying through present and future programs. 

Respectfully submitted, 



Louis Goldblatt, 

President and Chief Executive Officer 
April 14, 1969 
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"Gold Nuggets" 


The Goldblatt's Chain 


Goldblatt's considers its most valuable resource to 
be its 10,000 full time employees, each a potential 
"Gold Nugget." We recognize that we can get out 
of our stores only what employees put into them by 
salesmanship, courtesy, and service. Our success 
depends in part upon skilled personnel who have 
the potential to grow into positions of increasing 
responsibility. 


Goldblatt's 39 stores serve 
important markets in four 
Midwestern states. Our units 
are in central business 
districts, old-line family 
neighborhoods, and suburban 
shopping centers. Following 
is a listing of store locations: 


For this reason, Goldblatt's supports executive 
training and other programs to upgrade personnel. 
Over the years the result has been the development 
of a solid, highly capable staff. 

An indication that our esteem is recognized and 
reciprocated by our employees is the fact that more 
than 50 per cent of our regular staff have been 
with the Company five years or more. 

Of those employees eligible to join the Company's 
contributory savings and profit-sharing plan, 85 
per cent are currently enrolled. Under this plan 
which began in 1942, an employee voluntarily elects 
to have 5 per cent of his salary withheld annually 
(up to $500 in 1968, and $250 in former years) 
and deposited into the plan. The Company, in turn, 
contributes 10 per cent of its net profits before 
federal income taxes. 


GOLDBLATT'S STORES 

Chicago 

State-Van Buren 
Belmont-Central 
Broadway-Lawrence 
Chicago-Ashland 
Lake Meadows (35th & 
South Park) 
Lincoln-Belmont 
Madison-Pulaski 
Milwaukee-Kimball 
Scottsdale (79th & Cicero) 
26th & Christiana 
47th & Ashland 
91st & Commercial 

HOME CENTER 
81st & Cicero 


The savings and profit-sharing plan now has gross 
assets of over $13 million. In 1968 alone, it 
had a total gain of over $3 million because of 
the substantial increase in the value of its Goldblatt's 
common stock holdings of 203,812 shares or 
1372 per cent of all the Company's outstanding 
shares; the appreciation of its investments in shares 
of other companies; earnings on these investment?; 
and the company's contribution of $634,250. 


Chicago Suburbs 

Addison, Illinois 
Elmwood Park, Illinois 
Hillside, Illinois 
Markham, Illinois 
Mt. Prospect, Illinois 
Niles, Illinois 
Park Forest, Illinois 


As an example, if any employee with 25 years of 
service contributed the maximum each year, his 
credit for the year 1968 alone would be over $12,000. 

Goldblatt's also has other well-administered fringe 
benefit programs which help attract, hold, 
and motivate employees. 


HOME CENTER 

Downers Grove, Illinois 
(under construction) 


Midwest Region 

Champaign, Illinois 
Decatur, Illinois 
Joliet, Illinois 
Rockford, Illinois 
Springfield, Illinois 
Waukegan, Illinois 
Gary, Indiana 
Hammond, Indiana 
Mishawaka, Indiana 
Benton Harbor, Michigan 
Racine, Wisconsin 

WASSON'S STORES 

Indianapolis, Indiana 

Monument Circle 
Eastgate Shopping Center 
Eagledale Shopping Center 
Meadows Shopping Center 

Anderson, Indiana 
Bloomington, Indiana 
Kokomo, Indiana 

Meis Bros. Department Store 
Danville, Illinois 
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The Goldblatt's Markets 
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Promotion—A Goldblatt's Forte 


Merchandising—Fashion Is Now 


Our major promotional events, such as "Star Sale," 
have for many years received extraordinarily good 
acceptance. We constantly strive to enhance this 
acceptance by being more aware each year of the 
consumer's wants and preferences. 

Goldblatt's consistently emphasizes fashion and 
full-line offerings of nationally branded and private 
label merchandise for the entire family. 

New promotions are continually being created to 
attract shoppers. One of them, the "Tiger of A Sale," 
is unique in that live tigers are displayed in the store. 
The tigers support the theme of Goldblatt's 
aggressive value giving. 

A promotional milestone was reached in 1968 with 
"Festa Italiana," a colorful portrayal of Italian 
imports. The ten-day program also featured 
cultural and entertainment programs in a realistic 
continental atmosphere. 

Although the number of dollars devoted to 
advertising has increased annually, the percentage 
expended in relation to sales has decreased, this 
despite generally higher costs of media space, 
time, and related expenses. 


In 1968 our merchandising techniques emphasized 
color coordination and presentation of goods in 
individual shop concepts. 

Buying plans were timed and made more selective 
to provide additional in-depth stocks in numerous 
and diversified categories. Our buyers were 
active in every important domestic and foreign 
market. We offered the customer wide choices 
within new, higher price point merchandise. 

The bath shop, the patio, outdoor and leisure living, 
horticulture, home electronics, gourmet cookery, 
boutique, and the kitchen itself as a new world of 
convenience were among the new concepts to 
provide important opportunities in greater 
merchandising potential. New materials in fashion 
and furnishings; newly expanded categories of 
children's wear, and such items as tape recording 
cassettes, in-door out-door carpet, personal 
appliances, home exercise equipment; the vast area 
of home improvements ... sales of all of these and 
other newly-developing consumer wants were 
supported with Goldblatt's merchandising 
emphasis and creativity. 

Women's fashion with its ever changing facets 
received the closest attention at all levels, so as to 
provide specialty appeal within today's very 
"separate" feature areas, foremost among which is 
the Young Junior. Goldblatt's identified early the 
revolutionary new trends in men's fashion and 
initiated merchandising programs to capitalize on 
these fashion trends. 
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Goldblatt's has special appeal to 
customers because of spacious and 
modernly appointed areas devoted to 
intimate apparel, ladies' ready-to-wear 
and men's and boys' fashions. 
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Capital Improvements 


The Computer—A Merchandising Tool 


Substantial physical improvements of our stores, 
particularly the urban stores, have taken place in the 
past five years. These improvements have, in every 
instance, increased their profitability. 

One of the more important renovations completed 
last year was at the Lincoln and Belmont Avenues 
store on Chicago's northwest side, where we 
achieved approximately 30 per cent more selling 
space in the same floor area. In addition, a 
modern public dining room was installed, a new 
beauty shop was opened, new display windows 
were created, and new entrances and exits were 
provided. The store is showing a substantial increase 
in both sales and gross earnings as a result 
of these changes. 

Currently under way is the remodeling of the first 
floor and basement of our headquarters store, 
which should be completed in August of this year. 
Recently constructed in this store is a 200-seat 
auditorium, which is used for customer group 
classes, and women's clubs. 

Extensive remodeling of our Chicago and Ashland 
Avenues store has been started and will be 
completed May, 1969. 

Work is about to begin on the remodeling of 
Wasson's Monument Circle, Indianapolis, Indiana, 
store. Completion is scheduled for July of this year. 

Other capital improvements were completed in our 
stores in Benton Harbor, Michigan and Decatur, 
Illinois. Three more tire centers are planned for 
1969, bringing the total to 21. 


Your Company is a leader in harnessing the power of 
the high speed computer to solve tough retailing 
problems. We recognized early in the 1950's the 
importance of the computer to retailing and have 
developed rewarding uses for it in many functions, 
including merchandising, accounting, and statistical 
reporting. 

An outstanding example of sophisticated 
programming is the system for furniture and 
other big-ticket items which enables us to 
balance inventories, control operations in our 
Distribution Center, and guarantee prompt 
deliveries to customers. 

The basic system, using an IBM/360 computer, has 
been employed since 1967. It provides up-to-the- 
minute information for our buyers on inventories 
and sales throughout our chain. Moreover, it 
monitors and controls the order picking and delivery 
functions from our fully automated, giant 
Distribution Center. 

Early in 1969, the system was brought "on line." 
While a customer waits, a salesman in any of our 
stores, using a computer-linked "hot line" 
telephone, can check the availability of a big-ticket 
item and reserve it for early delivery, or check 
the status of an existing customer order in less 
than 30 seconds. 

Our systems analysts and programmers are 
continually developing new ways to improve the 
flow of information and speed up delivery to our 
customers. Soon we expect to actually begin the 
delivery function at the Distribution Center before 
the customer has left the store. 
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1. A part of the computer "hot line" 
operation. The operator is handling 
a direct inquiry from the sales floor for 
immediate delivery from the 
Distribution Center. 


2. Goldblatt's Distribution Center is a 
model facility that uses highly 
automated equipment and a towveyor 
system (foreground) to facilitate 
handling of merchandise. 


3. Painters paint and shoppers 
continue to shop while remodeling 
is under way. This photo, taken at our 
Chicago and Ashland Avenues 
store, Chicago, shows how business 
continues uninterrupted while 
improvements are being made. 
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Home Centers—A Significant Move Forward 


The Home Center concept of merchandising 
home furnishings, which Goldblatt's introduced 
in April, 1967, is adding exciting impetus to your 
Company's growth. 

The Scottsdale Home Center on Chicago's southwest 
side, a single-story, ranch-type structure containing 
100,000 square feet, proved profitable in the first 
year of operation and continues to show growth. A 
second and even larger unit of 167,000 square feet, 
now under construction in the Oakbrook-Yorktown 
section on Butterfield Road in Downers Grove, 
Illinois, a western suburb of Chicago, is scheduled 
to open in September, 1969. A third unit, in the 
northwest Chicago suburban community of 
Mt. Prospect, Illinois, is to be opened in 1970. These 
three units, each having a radius of customer draw 
of about 15 miles, will effectively serve the entire 
Chicago metropolitan area. The first outlying Home 
Center is planned for Rockford, Illinois. 

The Home Center is a new, innovative approach to 
the retailing of furniture, appliances, and other 
home-related items. For the first time shoppers are 
able to view a comprehensive sampling of furniture 
and related home furnishings items much as 
professional buyers are able to do at furniture 
markets. Interior decorators are also made 
available to customers without added cost. 

The Scottsdale Home Center is the prototype for 
these distinctive ranch-type stores. Interior decor 
carries out the theme of gracious living and gives 
shoppers the feeling of being in an appealing home 
rather than in a store. 

The Home Center features most nationally known 
brands in the broadest possible price range. 
Coordinated displays of furniture and accessories 
through the use of room settings, vignettes, and 
groupings facilitate sales by enabling the customer 
to envision items as they might appear in her home. 

The boutique concept of merchandising is used most 
effectively. Hundreds of delightful conversation 
pieces and rare decor accents, both domestic and 
imported, make the boutique section a happy hunting 
ground for those who seek "that special touch." 


Plans for the Goldblatt-owned, 30-acre site on which 
the Butterfield Home Center is located also 
anticipate the construction of other stores for 
tenants who will feature goods and material for 
the home. The development is designed to become 
the first and largest shopping center for the home. 

Looking past 1970, corporate expansion plans include 
the establishment of additional Home Centers 
on an even broader geographical basis. 
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1. The architectural rendering of 
the new Butterfield Home Center 
set to open in September, 1969, is 
typical of Goldblatt's Home Center 
exterior design. When completed, 
the massive brick, stone, and 
redwood ranch-style building will 
be the nation's largest single story 
facility devoted exclusively to the 
sale and display of home furnishings. 


2. Coordinated and accessorized 
furniture groupings in hundreds of 
home-like settings are an important 
feature of the Home Center 
concept. A variety of floor treatments, 
unusual lighting, and other special 
effects enhance merchandise 
presentation. 


3. An extensive selection of complete 
modern kitchens and bathrooms are 
on exhibit in the Home Center. 
Customers can arrange for an entire 
installation, or select individual 
appliances and other accessorized 
items. 
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Goldblatt Bros., Inc. and Subsidiaries 


Consolidated Balance Sheets —January 25,1969 and January 27,1968 


Assets 


Fiscal Year 

1968 1967 

CURRENT ASSETS: 

Cash . $ 1,948,404 $ 3,195,170 

Receivables, less reserves of $2,263,780 in 1968 and $2,084,939 in 1967 for doubtful 
accounts and carrying charges. 36,058,394 32,884,421 

Merchandise inventories (Note 2) . 35,073,823 34,064,778 

Prepaid expenses. 769,973 822,994 

Total current assets. $73,850,594 $70,967,363 


CASH SURRENDER VALUE of life insurance (face amount $820,849) (Note 1) and 

other investments. $ 637,594 $ 628,164 

LAND, BUILDINGS AND FIXTURES, at cost (Note 8): 

Land . $ 6,593,119 $ 6,291,207 

Buildings . 15,121,269 13,627,661 

Furniture, fixtures and leasehold improvements. 22,475,575 21,358,457 

$44,189,963 $41,277,325 

Less — Accumulated allowances for depreciation and amortization (including 
excess of tangible assets over purchase price of company acquired — Note 4).. 19,877,506 19,086,554 

$24,312,457 $22,190,771 

GOODWILL. $_1 $_1 

$98,800,646 $93,786,299 


The accompanying notes to financial statements are an integral part of these statements. 
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Liabilities and Shareholders' Investment 



CURRENT LIABILITIES: 

Notes payable to banks. 

Accounts payable. 

Accrued liabilities (including state and local taxes). 

Federal income taxes — 

Current. 

Deferred (applicable to installment and revolving accounts receivable). 

Long-term debt — due within one year. 

Total current liabilities. 


Fiscal Year 

1968 

1967 

$11,991,000 

$ 8,400,000 

11,882,742 

11,204,553 

10,422,163 

11,236,061 

431,711 

521,766 

4,623,000 

4,278,000 

791,792 

7,501,928 

$40,142,408 

$43,142,308 


DEFERRED FEDERAL INCOME TAXES (arising from accelerated depreciation) AND 
INVESTMENT TAX CREDIT. 


LONG-TERM DEBT (Note 3) 


$ 1,479,210 $ 1,335,198 


$17,898,784 $12,393,786 


SHAREHOLDERS' INVESTMENT: 

Common stock, par value $4.00 per share. Authorized 3,000,000 shares; 1,522,572 
shares issued, less 6,000 shares held in treasury at no cost; 1,516,572 shares 
outstanding in 1968 and 1967 (Note 5). 

Paid-in capital. 

Retained earnings (Note 3). 


$ 6,090,288 
1,489,237 
31,700,719 
$39,280,244 
$98,800,646 


$ 6,090,288 
1,489,237 
29,335,482 
$36,915,007 
$93,786,299 
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Goldblatt Bros., Inc. and Subsidiaries 


Consolidated Statements of Income 

For the Fiscal Years Ended January 25, 1969 and January 27, 1968 I 968 1967 

NET SALES (excluding leased department sales). $208,722,856 $184,925,391 

LESS: 

Cost of goods sold and expenses exclusive of items listed below (Note 7). $145,637,191 $130,844,605 

Salaries, wages and employee benefits. 45,056,100 39,304,293 

Contribution to Employees' Savings and Profit Sharing Pension Plan. 603,666 491,150 

Depreciation and amortization (Note 8). 1,646,798 1,330,809 

Rental expense (Note 6) . 3,665,716 2,955,384 

Taxes, other than Federal income taxes. 4,079,042 3,463,334 

Interest and debt expense. 1,821,163 1,076,328 

$202,509,676 $179,465,903 

NET INCOME BEFORE FEDERAL INCOME TAXES. $ 6,213,180 $ 5,459,488 

FEDERAL INCOME TAXES. 2,938,000 2,283,000 

NET INCOME . $ 3,275,180 $ 3,176,488 

Net Income Per Share of Common Stock (based upon the average number 

of shares outstanding) . $_ 2.16 $_ 2.10 


Consolidated Statements of Retained Earnings 

For the Fiscal Years Ended January 25, 1969 and January 27, 1968 

BALANCE BEGINNING OF YEAR. $ 29,335,482 $ 27,066,839 

ADD — Net Income. 3,275,180 3,176,488 

LESS — Cash dividends. (909,943) (907,845) 

BALANCE END OF YEAR (Note 3). $ 31,700,719 $ 29,335,482 


Consolidated Statements of Paid-In Capital 

For the Fiscal Years Ended January 25, 1969 and January 27, 1968 

BALANCE BEGINNING OF YEAR. $ 1,489,237 $ 1,468,237 

Excess of proceeds over par value of common shares sold under stock option plan. — 21,000 

BALANCE END OF YEAR . $ 1,489,237 $ 1,489,237 


The accompanying notes to financial statements are an integral part of these statements. 
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Consolidated Statements of Funds 

For the Fiscal Years Ended January 25, 1969 and January 27, 1968 1968 

SOURCE OF FUNDS: 

Funds provided by operations — 

Net income for the year. $ 3,275,180 

Depreciation and amortization. 1,646,798 

Deferred Federal income taxes arising from accelerated depreciation. 148,025 

Deferred investment credit on property additions, net of amortization. (4,013) 

Funds provided by operations. $ 5,065,990 

Sale of common stock under stock option plan. — 

Additions to long-term debt. 6,259,506 

Net working capital received from the H. P. Wasson & Co. acquisition. — 

Miscellaneous, net. (9,430) 

$11,316,066 

DISPOSITION OF FUNDS: 

Current maturities of long-term debt. $ 754,508 

Cash dividends to shareholders. 909,943 

Additions to land, buildings and fixtures, net. 3,768,484 

Purchase of H. P. Wasson & Co. stock (Note 4). — 

Less — Portion of purchase price financed with long-term notes. — 


$ 5,432,935 

INCREASE (DECREASE) IN WORKING CAPITAL. $ 5,883,131 

The accompanying notes to financial statements are an integral part of these statements. 


1967 


$3,176,488 

1,330,809 

113,000 

80,560 

$4,700,857 

45,000 

2,050,000 

987,532 

(7,464) 

$7,775,925 


$ 235,691 
907,845 
5,212,566 
3,687,411 
(2,064,950) 
$7,978,563 
$ (202,638) 


Auditors' Report 

To the Shareholders and Board of Directors of Goldblatt Bros., Inc.: 

We have examined the consolidated balance sheet of GOLDBLATT BROS., INC. (an Illinois corporation) AND SUBSIDI¬ 
ARIES as of January 25, 1969 and the related consolidated statements of income, retained earnings, paid-in capital and 
funds for the year then ended. Our examination was made i n accordance with generally accepted auditing standards, and 
accordingly included such tests of the accounting records and such other auditing procedures as we considered necessary 
in the circumstances. We have previously examined and reported on the financial statements for the preceding year. 

In our opinion, the financial statements referred to above present fairly the financial position of Goldblatt Bros., Inc. and 
Subsidiaries as of January 25, 1969, and the results of their operations and source and disposition of funds for the year 
then ended, in conformity with generally accepted accounting principles applied on a basis consistent with that of the 
preceding year. 

Chicago, Illinois 

March 28, 1969 Arthur Andersen & Co. 
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Goldblatt Bros., Inc. and Subsidiaries 


Notes to Financial Statements 

( 1 ) The company has agreed with an officer that upon his 
demise, it will, upon request, lend to the estate of such 
officer an amount not to exceed the face value 
($520,849) of the life insurance policies owned by the 
company on the life of such officer. This loan, if made, 
would be evidenced by a ten-year noninterest-bearing 
note secured by common shares of the company or 
other marketable securities. 

(2) Approximately 62% of the merchandise inventories at 
January 25,1969, and January 27,1968 are priced by the 
retail method applied on a LIFO (last-in, first-out) basis. 
These inventories have been reduced from the lower of 
cost or market on a FIFO (first-in, first-out) basis by 
approximately $2,160,000 at January 25, 1969 and 
$1,624,000 at January 27,1968. The remaining merchan¬ 
dise inventories are stated at the lower of cost or mar¬ 
ket on a first-in first-out basis. 

(3) Long-term debt consists of the following: 

Jan. 25,1969 Jan. 27,1968 

3 7 /a% sinking fund deben¬ 
tures, due in annual in¬ 
stallments of $ 200 , 000 , 
until Jan. 15, 1976, less 


current maturity.$ 

1 , 200,000 

$ 1,400,000 

6 3 A% note due Feb. 2,1970. 

— 

3,500,000 

6 V 2 % note due June 26,1969 

— 

3,800,000 

7 % mortgage note, payable 
in monthly installments of 
$11,630, including interest, 
less current maturity. 

1,426,038 

1,464,309 

6 % notes, due in equal an¬ 
nual installments from 
Dec. 5, 1969 to 1972, less 
current maturities. 

1,548,713 

2,064,950 

5 % notes payable to insur¬ 
ance companies, secured 
by cash surrender value of 
life insurance. 

164,527 

164,527 

7 1 / 4 % promissory notes, pay¬ 
able in annual installments 
of $838,000 commencing 
Sept. 1,1971 through Sept. 
1 , 1985 and a final pay¬ 
ment of $830,000 due Sept. 
1,1986 . 

13,400,000 


5 to 6 1 / 4 % mortgage notes, 
payable in monthly install¬ 
ments of $4,026, including 
interest, less current matur¬ 
ities . 

159,506 



$17,898,784 $12,393,786 


The terms of the 7 1 / 4 % promissory notes require that 
the company, among other things, may not pay divi¬ 
dends or reacquire its capital stock in an amount in 
excess of $2,000,000 plus 75% of net income (as 
defined) subsequent to January 25, 1969. In addition, 
working capital must always be equal to the greater of 
$ 20 , 000 , 000 or 150% of funded indebtedness as defined. 

(4) In October and December, 1967, the company pur¬ 
chased substantially all of the outstanding common 
stock of H. P. Wasson & Co., Inc., a chain of eight de¬ 
partment stores headquartered in Indianapolis,for ap¬ 
proximately $3,700,000 in cash and notes. The net 
tangible assets of H. P. Wasson & Co., Inc., exceeded 
the purchase price by approximately $2,800,000. This 
amount is being amortized to income over a ten-year 
period. The results of operations of Wasson have been 
included in the accompanying financial statements 
since the dates of acquisition. 

(5) The company granted the former shareholders of Was¬ 
son's an option to purchase common stock of the com¬ 
pany at a price equal to the book value in an amount 
equal to 7% of the aggregate purchase price of Wasson 
stock. These options expire December 5,1969. At Janu¬ 
ary 25, 1969, the company had 10,218 shares of its 
common stock reserved for issuance pursuant to these 
options. 

( 6 ) At January 25, 1969, the companies were lessees of 
certain operating properties, some of which have been 
sub-leased. Some of these leases contain percentage 
rent provisions. The net minimum annual rentals for 
leases expiring more than three years from January 25, 
1969 are as follows for the periods indicated: 



Number of 

Approximate 


Leases 

Net Minimum 

Fiscal Years 

Expiring In 

Annual 

Ending In 

Each Period 

Rental 

1973-1990 

44 

$1,617,075 

1991-2000 

9 

800,528 

2001-2120 

11 

527,909 


64 

$2,945,512 


(7) For the fiscal years ended January 25,1969 and January 
27,1968, the cost of goods sold, buying and occupancy 
expenses were $154,377,967 and $133,710,734, includ¬ 
ing a charge for LIFO inventory adjustment of $535,789 
and $384,431, respectively, and selling, general and 
administrative expenses were $46,863,946 and 
$45,286,492 respectively. 

( 8 ) Buildings and fixtures are depreciated over estimated 
useful lives on a straight line basis. 
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Officers and Directors 
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Board of Directors 

James C. Downs, Jr. 

Joel Goldblatt 
Lionel Goldblatt 
Louis Goldblatt 
Maurice Goldblatt 
Stanford J. Goldblatt 
Sheldon T. Harris 
Jerome S. Weiss 
Harry H. Wildeman 

Corporate Officers 

Maurice Goldblatt, Chairman of the Board 

Louis Goldblatt, President and Chief Executive Officer 

Albert H. Dolin, Executive Vice President-Secretary 

Herman G. Buckley, Vice President 

Frank F. Kremsner, Vice President 

Chester J. Malin, Vice President 

Gilbert J. Mintz, Vice President 

John Vlad, Vice President 

Irwin Goldberg, Vice President-Comptroller 

George Bruski, Treasurer 

Joseph Russo, Assistant Secretary 

Corporate Data 

Transfer Agents 

The First National Bank of Chicago 
Chase Manhattan Bank 

Registrars 

American National Bank & Trust Company of Chicago 
Bankers Trust Company 

Accountants 
Arthur Andersen & Co. 

Stock Exchange Listings 
(Ticker Symbol: GDB) 

American Stock Exchange 
Midwest Stock Exchange 

Administrative Offices 

333 South State Street, Chicago, Illinois 60604 

Annual Meeting 
Monday, May 5,1969,2 p.m., 

Auditorium, eighth floor, 

Goldblatt Bros, headquarters store 
333 S. State Street 
Chicago, Illinois. 

























